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BHMA Strategic Goals

• Secure public recognition of the value of “BHMA Certified Products” including 
contributions to life safety and security

• Establish primacy in the marketplace of BHMA Certified Products

• Provide industry leadership to assure safe, secure & efficient openings

• Continue to increase the value of BHMA membership



• ANSI/BHMA Standards 

• BHMA Certification 

• Codes, Industry and Government Affairs

• BHMA’s Residential Hardware Program

• Digital Strategies

• Marketing Communications: Brand Awareness

Major Initiatives | Ongoing Activities



ANSI/BHMA Standards 
Program



ANSI/BHMA 42 Standards

Newer Standards:
• Battery Powered Locking Devices (ANSI/BHMA A156.33) 
• Power Supplies (ANSI/BHMA A156.35) 
• Glass Door Hardware (ANSI/BHMA A156.44)

. 
New Projects:
• Acoustic Properties of Hardware (proposed A156.42)
• Resistance to Environmental Conditions
• Energy Consumption Ratings



Standards Tracking Chart



BHMA Product Certification 
Program



BHMA CPD 

Major Initiatives

BHMA currently has 91 participating brands across 
15,687 certified products



▪ Four (4) Instructional (How to) Videos
▪ Updated Infographic on Steps to Certification
▪ CPD Promotional Video
▪ News from the BHMA CPD newsletter

Major Initiatives

BHMA CPD: Marketing 



CPD Feature Articles

Media Update

• A New, Easier Way to Find 
Certified Products--Door 
Security + Safety

• What the New CPD Means 
for Specifiers--Construction 
Specifier



Codes, Government & 
Industry Affairs



Codes, Industry & Government Affairs



BHMA Codes In Context Reports

• To highlight BHMA’s code presence, the BHMA 
Codes In Context series of downloadable reports 
that provide relevant hardware changes and 
updates during the various code cycles is being 
launched this fall.

• Each edition will include one-page Focus 
documents, which provide an in-depth summary 
of each code update covered in these reports

• The first report covers the latest editions of the 
2021 International Building Code (IBC) and 2021 
International Fire Code (IFC). There are 9 
accompanying Focus documents.

Major Initiatives



Codes and Standards Feature Articles

Media Update

• Doors in the means of egress: Electrical 
locking systems permitted by the codes--
Building Safety Journal

• Builders Hardware That Makes The Grade--
Facility Executive

• Power Doors Feature Related to Contactless 
Access--Construction Specifier

• Doors-Open-to-New-Era-of-Technology-
Security—Building Facilities Management



• Supports two current residential

standards: deadbolts and locksets

• Label now appears on members’ products

at retailers throughout North America

• Program Goals: 

• Educate consumers

• Create awareness of the value of

the label

BHMA’s Secure Home Residential 
Hardware Program



Digital Strategy:

BHMA Trade Social Media & 
BuildersHardware.com



Digital Strategy



General Standards Info

Engagement Rate: 6.9% 

Updates to A156.40

Engagement Rate: 6.5% 

New CPD Launch

Engagement Rate: 6.5% 

BHMA LinkedIn: Top Performing Posts

Digital Strategy: Social Media



Hardware Highlights LinkedIn Campaign

• To further promote awareness of BHMA’s 
standards program, this fall a year-long social 
media campaign featuring each of the 42 
ANSI/BHMA A156 series standards will be 
launched.

• The 42 standards will be grouped into the 
categories listed here.
• Each category will be the subject of a blog 

on buildershardware.com.
• The blog and the LinkedIn post will direct 

users to the appropriate standard on the 
Hardware Highlights page of the website.

• Control the Door​
• Hang the Door​
• Lock the Door:

• Residential​
• Mechanical​
• Electrical​

• Trim the Door​
• Door Assemblies



Content Development: BHMA Trade Blog

Digital Strategy: Blogs

• ICC 2024 Code Revisions Updates
• Journey to the New BHMA CPD
• Committee Spotlight: Marketing Communications
• Committee Spotlight: Codes, Government

and Industry Affairs
• How BHMA Advanced into Working on 

Hardware Standards
• How BHMA became the ANSI Standards Bearing 

Association for Hardware
• Committee Spotlight: Standards Steering



Content development keeps the website up to date and 
enhances SEO:

• Home page
• Spotlight Series

• Resources
• Educational Module
• Labeling Compliance Page
• ADA Compliance Page
• BHMA Blogs
• Richard. A. Hudnut Award Winners Page

• CPD promotional video
• Re-vamp of Hardware Highlights page to enhance SEO 

and e-commerce

New/Updated Website Content  

Digital Strategy: Website



• BHMA has extremely high SEO ranking: it is consistently number 1

• Website visitors are most likely to visit the BHMA homepage, the CPD, the standards 
pages, and the grade levels page.

• The new CPD has increased pageviews and has brought high-quality traffic, as indicated 
by a lower bounce and exit rate:
• 87% of CPD page viewers went on to view other pages. Its 8.9% exit rate was the lowest out of the 

top ten navigated pages.

• Users who visited the Hardware Highlights page were most likely to spend the most time on the 
page with an average time of 1:41. 

Digital Strategy: Website

BuildersHardware.com



Digital Strategy:

Consumer Social Media & 
SecureHome.org



• Two audiences
• New homeowners

• DIY/renovation

• Four calls to action

• View the what is a deadbolt blog post

• View the what is a lockset blog post

• View the what to know before buying hardware blog post

• View the Learning About the BHMA Certified Secure Home Label video

Secure Home Facebook Ad Campaign

Digital Strategy: Social Media



Secure Home Facebook Ad Campaign

Digital Strategy: Social Media

279,542

Impressions



• Goals

• Bring increased awareness to the BHMA Certified Secure Home label

• Adds third-party authority to the Secure Home program by having 
individuals see this content from bloggers they already know and trust

• Influencers have sizable followings in the home renovation/DIY space and cover 
each region of the United States

• Each influencer is creating a blog post on the Secure Home program and sharing 
it on their social media channels (Facebook, Twitter, Instagram, Pinterest)

Secure Home Influencer Campaign

Digital Strategy: Social Media



• Campaign is estimated to yield 5 
million impressions

• Average time on blog: 2:47 

• Compared to benchmark of 1:53

Secure Home Influencer Campaign

Digital Strategy: Social Media



• Out of our top ten pages, the home page had 

the most sessions and most pages per session

• Users who landed on the Hardware Style 

Guide page or the Security page were more 

likely to spend more time on the website 

compared to users landing on other pages

• Compared to last year, the landing pages that 

had the highest percentage of increase in 

sessions were Choose Your Rating 

Combination and the Homepage

Landing Page

Blog: What to Know Before Buying Hardware

Homepage

Lockset & Deadbolt Types

Blog: What is a Deadbolt

Learning About the Label

Choose Your Ratings Combination

Why BHMA Certified

Blog: What is a Lockset

Durability

Security

SecureHome.org: Landing Pages

Digital Strategy: Website



Home Sweet Secure Home Campaign

• Home Sweet Secure Home is the current (Q3) 
blog-based ad campaign designed to educate and 
create awareness about the BHMA Secure Home 
educational website and label.

• The blogs focus primarily on relevant summer 
topics and are written to appeal to New 
homeowners, D-I-Yers and Home remodelers

• Early metrics show that the retargeting of these 
ads to previous blog visitors has doubled the click 
through rates of previous campaigns and led to 
increased time on the site.



Marketing Communications

Brand Awareness



Byline Placements

Media Update

School Security

• Assessing Door Hardware for 

Classrooms--Door Security + 

Safety

Residential Standards

• Setting the Standard(s) for 

Residential Hardware--Window + 

Door



BHMA Spotlight Series: 2022 Launch

• The BHMA Spotlight Video Series was launched 
this year to bring a more personal touch to 
BHMA. Members of BHMA discuss our major 
initiatives and how they have been involved in 
BHMA is a short video. 

• Current BHMA President Mark Bloom launched 
the series discussing his thoughts as new 
president.

• Six Spotlight Series videos will be released in this 
first year, covering the residential program, codes 
and standards initiatives, the new CPD and 
school security.



PURPOSE

• To provide BHMA members with learning materials about BHMA

• Allow for companies to use within their own learning systems

GOAL

• To spread knowledge about the association's leadership, encourage engagement within BHMA 
committees or task groups

AUDIENCES

• New and existing employees, and new product managers within BHMA member companies

Major Initiatives

BHMA Educational Module: Overview



Major Initiatives

BHMA Educational Module



More prominent role in key issues: school security/safe egress in fires

BHMA takes on the world

Issues Management | International 



Thank You.


